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Course Syllabus Form


	1. Course code:
	MGT437
	2. Course title:
	Business Ethics

	3. College: College of Business Administration

	4. Department: Management and Marketing

	5. Program: B.Sc. in Management

	6. Course credits: 3-credit hour

	7. Course NQF Level: 6-7-8

	8. NQF Credits: TBA

	9. Prerequisite: MGT230

	10. Lectures Timing & Location:  Online

	11. Course web page: Blackboard

	12. Course Instructor: Dr. Naglaa Fathy

	13. Office Hours and Location: TBA

	14. Course coordinator: Dr. Naglaa Fathy

	15. Academic year: 2020-2021

	16. Semester:
	
	First
	X
	Second
	
	Summer

	17. Textbook(s):
Laura Hartman, Joseph DesJardins and Chris MacDonald (5th Edition, 2021). Business Ethics: Decision Making for Personal Integrity & Social Responsibility. Irwin/McGraw-Hill.
Students view: https://connect.mheducation.com/connect/container/launch.htm


	18. References from the Library (http://www.ac-knowledge.net/uobv3/): 
- Business Ethics: Ethical Decision Making and Cases by Ferrell, Fredrich and Ferrell, Cengage Learning; 10 edition (2014).
- Laura P. Hartman. Perspectives in Business ethics. 2nd edition. McGraw-Hill/Irwin (2004).

- Piper, Thomas R. Gentile, May C. Can ethics be taught? Perspectives, Challenges and Approaches. The Harvard Business School. 

- Ethics in Practice, edited and introduced by Kenneth Andrews. Harvard Business Review.

- Handbook of Business Ethics: Ethics in the New Economy (2012), by Zsolnai, Laszlo

- Internationaler Verlag der Wissenschaften, EBOOK ISBN 9783035304237 (Ebrary).



	19. Other learning resources used (e.g. e-Learning, field visits, periodicals, software, etc.):
- Journal of Business Ethics, Springer (Available on the Library)

- Business Today, Times, El Ahram Weekly

- www.findarticles.com

- www.amcham.org.eg.



	20. Course description (as per the published):

In depth analysis and foresight needed to overcome the complex ethical challenges; contemporary and controversial ethical issues facing the business community, morale reasoning, moral dilemmas, equity, justice and fairness, ethical standards and moral development.



	21. Course Intended Learning Outcomes (CILOs):

	CILOs
	Mapping to PILOs

	Learning goals
	a. Knowledge
	b. Globalization
	c. Skills
	d. Communication
	e. Competencies
	f. Values

	Learning objectives
	a1: General Knowledge
	a2: Specific knowledge
	b1: International cross-cultural
	b2: Global Perspective
	c1: Thinking skills
	c2: Analytical skills
	d1: Communication (Writing)
	d2: Communication (Oral)
	e1: Leadership skills
	e2: Teamwork
	f1: Ethics
	f2: Social responsibility

	1. Apply the ethical frameworks in the workplace
	√

	√

	√

	√

	
	
	
	
	
	
	
	

	2. Interpret and explore ethical issues which arise in business
	
	
	√

	√

	
	
	
	
	
	
	
	

	3. Integrate various frameworks and analyze different moral dilemmas
	
	
	
	
	√

	√

	√

	√

	
	
	
	

	4. Criticize different current ethical standards
	
	
	
	
	√

	√

	√

	√

	
	
	
	

	5. Illustrate with control how to apply different frameworks to practical business problem solving
	
	
	
	
	
	
	
	
	√

	√

	√

	√



	22. Course assessment:

	Assessment Type
	Details/ Explanation of Assessment in relation to CILOs
	Number
	Weight
	Date(s)

	Continuous Assessment (2-hour)
	Final Research and Presentation
3, 4 & 5
	1
	15 %
	The 2nd week of May 2021

	Engagement Activities (1-hour)
	YouTube academic movie – critical analysis
3, 4 & 5
	1
	15 %
	After finishing chapter 2

	Practical
	
	
	 %
	

	Examinations
	Mid-term exam
1, 2 & 3
	
	 30%
	

	Projects/Case Studies
	
	
	%
	

	Final Examination
(Respondus)
	1, 2, 3, 4 & 5
	1
	40%
	

	Total
	
	
	100%
	


	23. Description of Topics Covered

	Topic Title 

(e.g. chapter/experiment title)
	Description

	Syllabus distribution
	Presentation of the syllabus and the classwork load

	Chapter 1 
	Ethics and Business

	
	Continue

	Chapter 2
	Ethical Decision Making: Personal and Professional Contexts

	
	Continue

	Chapter 3
	Philosophical Ethics and Business

	
	Continue

	Chapter 4
	The Corporate Culture—Impact and Implications

	
	Continue

	Chapter 5
	Corporate Social Responsibility

	
	Continue

	                                                   Mid semester Break
	

	Chapter 6
	Employer Responsibilities and Employee Rights

	Chapter 7
	Ethical Decision Making: Technology and Privacy in the Workplace

	Final Research 
	Presentations and Discussions

	Final Research 
	Presentations and Discussions

	Review
	


	24. Weekly Schedule

	Week
	Date
	Topics covered
	CILOs
	Teaching Method
	Assessment

	1
	
	Syllabus distribution
	
	2-hour lecture:


	

	
	
	
	
	1-hour lecture


	

	2
	
	Chapter 1
	a,b,c
	2-hour lecture:


	Blackboard engagement
Workshop activities

	
	
	
	
	1-hour lecture


	

	3
	
	Chapter 2
	a,b,c
	2-hour lecture:


	YouTube academic movie – critical analysis

	
	
	
	
	1-hour lecture


	

	4
	
	Chapter 2
	a,b,c
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	5
	
	Chapter 3
	c,d,e,f
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	6
	
	Chapter 3
	c,d,e,f
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	7
	
	Mid semester Break
	
	
	

	
	
	
	
	
	

	8
	
	Chapter 4
	a,b,c
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	9
	
	Chapter 4
	a,b,c
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	10
	
	Chapter 5
	a,b,c
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	11
	
	Chapter 5
	c,d,e,f
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	12
	
	Chapter 6
	c,d,e,f
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	13
	
	Chapter 7
	a,b,c
	2-hour lecture:


	Blackboard engagement

Workshop activities

	
	
	
	
	1-hour lecture


	

	14
	
	Final Research
	a,b,c
	2-hour lecture:


	Presentations and Discussions

	
	
	
	
	1-hour lecture


	

	15
	
	Final Research
	c,d,e,f
	2-hour lecture:


	Presentations and Discussions

	
	
	
	
	1-hour lecture


	


· Workshops after each chapter:

Workshops are mainly brainstorming activities. By the end of each chapter the class will be divided into groups and each group has to create 3 questions based on the professor’s presentation (essay, MCQ and true or false questions). A competitive intellectual activity will take place during class time (1-hour lecture) between groups to answer these questions.
· Assignment 1 (15%)

https://www.youtube.com/watch?v=Xyn4dAcP-Mc
· It is a Group work  

· No more than 3 to 5 pages (1500 to 2500 words)

· To be delivered in 1 week on Blackboard after finishing chapter 2
· Only one student from the group (the coordinator of each group) has to submit the assignment on behalf of his or her group 
After watching the academic video of Shell company, elaborate a critical analysis of the following questions:

1- Regarding your point of view, are you supporting to drill or not to drill? Different point of view may be accepted unless you provide arguments for your answers? (4.5 grades)

2- Suppose that you are the CEO of the company “Shell” Critically analyze all the steps of this chapter for taking an “Ethical decision making” regarding the case? (10.5 grades)
· Final research project (15%)

Each group will select a company that has a specific ethical problem for which the student will propose a solution. The problem must have been described in the media (with an academic video about the case). The groups will write a research project of 10 pages maximum that contains (10 grades): 


(1) An introduction that contains a description of the company

(2) The problem facing the company (symptoms)
(3) The source of the problem (its root causes)
(4) The proposed solutions (3 short-term and 3 long-term), and 
(5) Their effects on the various stakeholders (for each solution)
(6)Your point of view about the best solution to solve the problem (based on your opinion about the case)
(7) References

The groups have to prepare a PowerPoint presentation for the final research project in no more than 10 minutes. It will be an individual presentation (5 grades). Students who will miss the presentation should expect to get (0 grades). 

Due date for submitting the research and the PPTs presentation: The 2nd week of May 2021.
	1

	University of Bahrain – Quality Assurance& Accreditation Center -  Course Syllabus Form
Note: Additional information could be added as required by the Instructor, (eg, Policies)

Note: Items shown underlined cannot be changed without the department consent. 

QF-20-rev.a.3


	3
	University of Bahrain – Quality Assurance& Accreditation Center -  Course Syllabus Form
QF-20-rev.a.3



[image: image2.jpg]


